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The landscape of university alumni clubs in Chicago is a pleasantly disorganized thicket of volunteers, spontaneity and informality. In other words, it cries out for an entrepreneur. 

Enter Tom Zullo, President and founder of Conference Alumni Network. "The alumni club scene is a hodgepodge. I'm trying to organize it," Mr. Zullo says.

	Laid off in November 2003 from a health care marketing job, Mr. Zullo, 38, spotted his opportunity while searching the Web for a friend who wanted information about activities in Chicago for University of Georgia alumni. 

"I saw that it can be difficult to find out about activities, who to call and how to locate a club in Chicago that represents graduates from your college or university," Mr. Zullo says. 

From his Wrigleyville office, Mr. Zullo, a 1990 graduate of Kent State University, has produced a Web company - www.BigTenChicago.com – www.CanChicago.com in combination with a free weekly newsletter that acts as a sort of clearinghouse for Big Ten Conference schools and their more than 300,000 graduates in the Chicago area. 

Mr. Zullo's weekly free newsletter informs Chicago on activities and events sponsored by alumni clubs for graduates from the likes of the University of Illinois, Indiana University, Michigan, Michigan State University and the remaining schools of the Big Ten Conference. 

Grads of those schools can tap Mr. Zullo's service to find such things as the phone numbers of alumni club volunteer presidents. For a fee, he also offers premium services like "Blitz Dating," a monthly singles event billed as a chance for lonesome graduates to hook up with those who share their campus memories. 

"It's a little more to-the-point than the hit-or-miss of just going to a bar where a lot of people from your school go on Saturdays when there's a football game," Mr. Zullo says. 

BEYOND THE BIG TEN 

The marketing veteran is pursuing advertising and sponsor deals with airlines, bars and clothing companies, among others. "We attract their customers," says Mr. Zullo. Four partners have invested, and Mr. Zullo has two employees plus several voluntary advisers who he hopes might invest eventually. 
Inspired by what he calls an enthusiastic response to his Big Ten Chicago Web site, launched in early April, Mr. Zullo has been busily buying up Internet domain names for other conferences like the Atlantic Coast Conference – www.accalumni.com , www.bigeastalumni.com , www.big12alumni.com and the list goes on in the hopes of attracting alumni from college sports powers like Florida State University and the University of North Carolina. At just $40 per domain name a year, he has also scooped up the Internet naming rights for clubs representing all Division 1 schools. 

"I'm thinking nationwide," Mr. Zullo says. "We may call it the U.S. Alumni Network." 
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